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Net-Promoter Score
Will You Recommend Us to Others?

How likely are you to recommend to a colleague or friend?

Detractors Passives Promoters
o 1 2 3 4 5 6 7 8 9 10
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Not at all Neutral Extremely
likely likely

ﬂ —— % of PROMOTERS % of DETRACTORS
— (9s and 10s) — (0 through 6)
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Anthony Cirillo, FACHE, ABC
Healthcare and Aging Expert

cirillo@4wardfast.com

www.4wardfast.com

http:/assistedliving.about.com

www.anthonycirillo.com

www.educatedaging.com

Twitter @anthonycirillo
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