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News Hound Program involves employees, increases media
coverage.

Media relations

~ Rancocas and Zurbrugg Hospitals
introduce “News Hound” idea

Hospitals involve employees as number-one PR ambassadors
to spread good news, increase employee morale
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mployees are the true number-

spreading the good news about the

VITAL STATS

one public relations ambas- hospltals. That's when the News
sadors, not the public relaticns Hound Idea was conceived,
and marketing stalt. According to Anthony Clrillo, Peogram 1ype:
That’s the contention of the director of marketing and public rela- aedia relatioas
marketing and public relaticas ticas lor Rancocas and Zurbrugg i
departiment at Rancocas and Hospitals, “We've always believed Prgram w“';m by
Zurbrugg Hospitals in Riverside, NJ.  that employees are the number-one Approvimely
Results of an employee survey public relations ambassadors for the Peogram dates:

nducted In late 1953 brought that
wea into sharp focus,

The survey was primarily designed
to gauge employee job satislaction,
tut it also included two other ques-
lions: one regarding employee

hospitals.”

The Idea is simplicity itself,
Employees are encouraged to submit
newsworthy story ideas to the public
relations department through a lorm
in the menthly employee newsictter,

Apnl M - orpoig

Facility size:

318 bedls - Rancocas Hospitadl
154 beds « Zutheugr Hospatsd

Facility type:
Fullserace, notdoeprofs hospital.

perception of quality of care or by picking up the phone and pant of Graduae Health System
provided at the hospltals, and the calling the PR department with an c _
other regarding their perception of idea. It's then up 1o the PR stafl 1o Ym":,';"’m ot .
the reputation of the hospitals as pitch the idea to the local media, ‘ repional hospiut
viewed by employees and their . . Institution:
nelghbors. Published articles win awards Rancocas and Zurbrugs: Mospitals

The figures were disturbing. I a newspaper story |s published, - “°‘°‘|""::°0‘:o.$
Quality of care was rated 337 out of  the employee who suggested it is - ‘
aPossible 5. (This was 028 lower  *  recognized bt a department director Contacr:
than the national norm lor this ques- meeting and given a News Hound Anthaery Citillo
tion.) Reputation was rated at 3.46, T-shirt, two movie tickets and a bag gm’"“l",f;“:‘;"m‘“’ "
lower than the national norm of 392, of microwave popcoen, H a story Is

The hospitals had fared well In placed on television, the reciplent is Reslts: .
their mast recent Gallup survey, given two additional movie tickets. The program 122 exceeded cxpectations.
conducted in late 1591, But now, the Because of its dual purpose :'::'h‘:““”""“ have m::“ dired or
perception of employees did not (improving morale and generating Emeorees are enthutiasie sbout the
necessarily match the perception ol pasitive publicity), the program s geozram, and two stoey ideas submitied
the community. more than just an internal communi. s 1995 aeeacty have eosulied i g

¢alions program. Waecond Ieabe on Philadelpha TV,

Qbjectives The marketing/PR department’s

The challenge to the marketing and
public relations department was to
Increase employee morale by making
employees more involved in
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objective was 10 generate and place
at least one human-interest s1ory per

continued on page 32
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